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761—117.5 (306B,306C) Location, size and spacing requirements.   This rule does not apply to
on-premises signs.

117.5(1)  Advertising devices lawfully in existence prior to July 1, 1972.
a. An advertising device that was lawfully in existence prior to July 1, 1972, and is visible from

any interstate, freeway-primary or primary highway, including a device located beyond the adjacent area
in unincorporated areas, may remain in existence without conforming to subrule 117.5(5) as long as the
device otherwise conforms to all other applicable statutory and regulatory requirements. The permit
provisions of rule 761—117.6(306C) apply.

b. If the advertising device is located in an adjacent area which is neither a zoned nor an unzoned
commercial or industrial area, the device may remain in existence as described in paragraph “a” of this
subrule only until such time as the device is acquired by the department. The permit issued for the device
will be a provisional permit. See subrule 117.6(3) and rule 761—117.9(306B,306C).

117.5(2)  Advertising devices lawfully in existence prior to July 1, 1972, beyond 660 feet from the
right of way. Rescinded IAB 11/27/02, effective 1/1/03.

117.5(3)  Abandoned signs. Abandoned signs which do not comply with these rules shall be
removed by the department without compensation regardless of when erected.

117.5(4)  Advertising devices lawfully in existence prior to July 1, 1972, within adjacent areas
neither zoned nor unzoned commercial or industrial. Rescinded IAB 11/27/02, effective 1/1/03.

117.5(5)  Advertising devices erected after July 1, 1972. Except as otherwise provided in
this chapter, an advertising device which is visible from the main traveled way of any interstate,
freeway-primary, or primary highway shall not be erected after July 1, 1972, or subsequently maintained
within the adjacent area unless the advertising device complies with the following:

a. Permit required. A current permit from the department is required for the erection or
subsequent maintenance of the advertising device.

b. Commercial or industrial area.
(1) An advertising device visible from the main traveled way of an interstate highway must

be located within an area zoned and used for commercial or industrial purposes, as defined in rule
761—117.1(306B,306C); within 750 feet of the regularly used portion of a commercial or industrial
activity visible from the main traveled way; and on the same, individual, platted parcel of land as that
commercial or industrial activity. The commercial or industrial activity must be one defined under the
city's or county's, as applicable, zoning ordinance.

(2) An advertising device visible from the main traveled way of a freeway-primary or primary
highway must be located within a commercial or industrial zone or an unzoned commercial or industrial
area, as defined in Iowa Code section 306C.10.

c. Spacing within city—interstate and freeway-primary highway. Within the corporate limits of a
municipality, the following provisions apply to an advertising device which is visible from an interstate
or a freeway-primary highway:

(1) The advertising device shall not be located within 250 feet of another advertising device when
both are visible to traffic proceeding in any one direction. If the advertising device has an LED display,
the advertising device shall not be located within 500 feet of another advertising device that has an LED
display when both are visible to traffic proceeding in any one direction.

(2) The advertising device shall not be locatedwithin the adjacent area on either side of the highway
within 250 feet of an interchange or rest area. The 250 feet shall be measured along a line parallel to
the centerline from a point opposite the end or beginning of whichever acceleration or deceleration ramp
extends the farthest from the interchange or rest area to a point opposite the advertising device.

(3) In an area where two interchanges are in such close proximity that the acceleration or
deceleration lanes or ramps merge or overlap or where there are continuous acceleration or deceleration
lanes between interchanges, the area will be treated as one continuous interchange.
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d. Spacing outside city—interstate and freeway-primary highway. Outside the corporate limits of
a municipality, the following provisions apply to an advertising device which is visible from an interstate
or a freeway-primary highway:

(1) The advertising device shall not be located within 500 feet of another advertising device when
both are visible to traffic proceeding in any one direction. If the advertising device has an LED display,
the advertising device shall not be located within 1000 feet of another advertising device that has an LED
display when both are visible to traffic proceeding in any one direction.

(2) The advertising device shall not be locatedwithin the adjacent area on either side of the highway
within 250 feet of an interchange or rest area. The 250 feet shall be measured along a line parallel to
the centerline from a point opposite the end or beginning of whichever acceleration or deceleration ramp
extends the farthest from the interchange or rest area to a point opposite the advertising device.

(3) In an area where two interchanges are in such close proximity that the acceleration or
deceleration lanes or ramps merge or overlap or where there are continuous acceleration or deceleration
lanes between interchanges, the area will be treated as one continuous interchange.

e. Spacing within city—nonfreeway-primary highway. Within the corporate limits of a
municipality, the following provisions apply to an advertising device which is visible from a
nonfreeway-primary highway:

(1) The advertising device shall not be located within 100 feet of another advertising device when
both are visible to traffic proceeding in any one direction. If the advertising device has an LED display,
the advertising device shall not be located within 500 feet of another advertising device that has an LED
display when both are visible to traffic proceeding in any one direction.

(2) The advertising device shall not be located within the daylight area. However, if a building
is located within the daylight area, a wall advertising device may be attached to the building provided
the device does not protrude more than 12 inches, exclusive of catwalk and lights. No part of a catwalk
or lights may overhang the right of way. The permit for the advertising device shall be revoked if the
building the device is attached to is removed.

f. Spacing outside city—nonfreeway-primary highway. Outside the corporate limits of
a municipality, the following provisions apply to an advertising device which is visible from a
nonfreeway-primary highway:

(1) The advertising device shall not be located within 300 feet of another advertising device when
both are visible to traffic proceeding in any one direction. If the advertising device has an LED display,
the advertising device shall not be located within 1000 feet of another advertising device that has an LED
display when both are visible to traffic proceeding in any one direction.

(2) The advertising device shall not be located within the daylight area. However, if a building
is located within the daylight area, a wall advertising device may be attached to the building provided
the device does not protrude more than 12 inches exclusive of catwalk and lights. No part of a catwalk
or lights may overhang the right of way. The permit for the advertising device shall be revoked if the
building the device is attached to is removed.

g. Spacing—signs separated by a building. The distance and spacing requirements of
subparagraphs “c”(1), “d”(1), “e”(1), and “f”(1), above, shall not apply to advertising devices which
are separated by a building in such a manner that only one advertising device located within the
minimum spacing distance is visible from a highway at any one time.

h. Spacing—measurement of distance. The minimum distance between two advertising devices
visible to traffic proceeding in the same direction shall apply without regard to the side of the highway on
which the advertising devices may be located and shall be measured along a line parallel to the centerline
of the highway between points directly opposite the advertising devices. When a sign is visible and
subject to control from more than one highway (interstate, freeway-primary or primary), it must meet
spacing requirements along each route.

i. Spacing—rural area next to incorporated area.
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(1) In a rural area next to an incorporated area, the first rural sign placement shall be no closer than
the rural spacing requirement measured from the point where the corporation line intersects the centerline
or from the point where a line normal or perpendicular to the centerline of the highway intersects the first
unincorporated area within the adjacent area to a point directly opposite the first potential sign location.

(2) In those areas where the adjacent area on one side of the highway is incorporated and on the
opposite side of the highway all or part of the adjacent area is not, the spacing on both sides of the
highway shall be regulated by the rural or unincorporated area spacing requirements.

j. Signs not considered when determining spacing. Directional and other official signs and
notices and on-premises advertising devices shall not be taken into consideration in determining
compliance with spacing requirements.

k. Sizes and types. Only the following types of advertising devices are permitted: single-face,
side-by-side, double-deck, tri-vision, back-to-back, v-type, and tri-face.

(1) The multiple faces or panels of an advertising device must be contiguous or on a common
structure. Side-by-side configurations are contiguous if the faces are not more than two feet apart and
they are owned by the same permit holder. Side-by-side configurations must be on the same vertical and
horizontal planes.

(2) A maximum of one face of an advertising device may be visible to traffic proceeding in any
one direction. An advertising device other than a tri-face device may have no more than two faces.

(3) For an advertising device with one face, the maximum display area of the face is 1200 square
feet. This applies to single-face, side-by-side, double-deck and tri-vision devices. For permit purposes,
side-by-side and double-deck configurations are considered one face with the surface areas combined
into one square footage.

(4) For an advertising device with two or more faces, the maximum display area of each face is
750 square feet. This applies to back-to-back and v-type devices (which have two faces) and tri-face
devices (which have three faces).

(5) Each message on a tri-vision device must be displayed for a minimum of four seconds and the
transition between messages must be completed in two seconds.

l. Spacing—transition to freeway-primary highway. As a segment of a noninterstate primary
highway changes to a freeway-primary highway, the first freeway-primary highway sign placement shall
be no closer than the freeway-primary highway spacing requirements measured along a line parallel to
the centerline from a point opposite the point where the centerline of the highway and centerline of the
at-grade crossing intersect to a point opposite the first potential sign location. See the appendix for an
illustration of this spacing requirement.


